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Module Descriptor 

Definitive Document 

Module Code SPDD24 

Version Event Management 

Module Title 1.2 
Credits 20 

Valid From 1st September 2016 

Status Validated 
Subject Board SPD 

HECoS Code  

Academic Level (FHEQ) 5 
Study Period X 

Prerequisites and co-requisites None 

Not available to students 
taking/having taken 

N/A 

Content (Indicative)  

This module aims to provide the student with both practical and theoretical knowledge of sports 
event management with emphasis on small scale events that lie at the heart of both sports 
development and management, although consideration is given to major and mega national and 
international events. The module largely depends on students working in small teams in being 
involved in two sports events.  In the first semester they work under the supervision of an 
experienced practitioner in assisting in the preparation and implementation of a common event 
such as the Plymouth schools indoor athletics competition. Students are assessed on their 
competence and engagement and proceed to identifying a client organisation that requires an 
event team to stage a public event. Students will then form an event team that will be 
responsible for working in partnership with the client and delivering the event usually around the 
Easter months. 
 
Should students show a lack of engagement and competence in semester A they then will be 
offered an alternative event within the environs of Marjon.  Throughout the module students will 
receive support from the client as well as regular tutorials from the teaching team. 
 
Academically students will receive lecture and practical workshops on a variety of topics 
including finance, human resource and physical resource management, planning and operations. 
Marketing, PR and sponsorship and competition and event design.  
The module will integrate the following themes: 

• The management of people, including developing and sustaining partnerships; team 
building and selection; 

• The management of budgets and finance, including sponsorship; 
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• The management of facilities, including risk assessment and event logistics; 

• Strategic marketing, sponsorship and media communications; 
• Planning, administrating, delivering and evaluating a real-life sport-related event. 

Teaching and Learning Experience  

• Blended Learning 

• Lectures 

• Tutorials 

• Workshops 

• Field trips 

• Guest speakers 

• Student event management  

Module Learning Outcomes (MLOs)  

On successful completion of this module students will be able to:  
1. Demonstrate a critical understanding of practice of sports event-management through 

commentary and personal practice in a working environment 
2. Write, critically assess and contribute to working documentation 
3. Assimilate and apply various theories, models and tools of sports event-management in 

practice 
4. Critically reflect on personal performance and development needs 
5. Develop and apply the principles of professional conduct and values in individual and 

team working 

Assessment  

Assessment task Load Weighting Learning Outcomes 
assessed 

Portfolio (non-
anonymously 
marked) group 
assessment 

up to 2,000 words  
(or equivalent) 

40% 1-5 

Event assessment 
group(non-
anonymously 
marked) 

Group Practical  with 
professional 
assessment of 
individual . 

30% 1-5 

Group 
presentation(non-
anonymously 
marked) with 
accompanying 
individual report 

10 min event pitch 
plus 1000 word 
proposal. 

30% 1-3, 5 

Indicative reading (APA 7th edition referenced)  

Books   

Beech, J., & Chadwick, S. (2013). The business of sport management (2nd ed.). Pearson. 
Bladen, C., Kennell, J., Abson, E., & Wild, N. (2017). Events management: An Introduction. 

Routledge. 
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Bowdin, G., Allen, J., O’Toole, W., Harris, R., & McDonnell, I. (2011). Events management (2nd 
ed.). Butterworth-Heinemann.  

Cornwell, B. T. (2013). Sponsorship in marketing: Effective communication through sports and arts 
events. Routledge. 

Dowson, R., & Bassett, D. (2015). Event planning and management: A practical handbook for PR 
and events professionals (PR In practice). Routledge. 

Grix, J. (Ed.). (2017). Leveraging mega-event legacies (np). Routledge. 
Hoye, R., Smith, A. C. T., Nicolson, M., & Stewart, B. (2015). Sport management, principles and 

applications (4th ed.). Routledge. 
Masterman, G. (2014). Strategic sports event management (3rd ed.). Routledge Butterworth 

Heinemann. 
Razaq, R., Walters, P., & Rahid, T. (2013). Events management: Principles and practice (2nd ed.). 

Sage. 
Sopovitz, F., & Goldwater, R. (2014). The sport event management and marketing playbook (2nd 
ed.). John Wiley. 

Journals  

European Sport Management Quarterly 
Event Management 
International Journal of Event and Festival Management 
International Journal of Event Management Research 
Journal of Sport Management 

Websites  

www.cimspa.co.uk 
www.eventmagazine.co.uk 
www.ijemr.org 
www.srq.qld.gov.au/event_management.cfm 
www.uksport.gov.uk  

www.worldofevents.net 
 

http://www.uksport.gov.uk/

